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The sustainability reporting performance of the CAC 40

WELCOME
Companies need to accelerate the transformation
of their business models and put sustainability
challenges at the heart of their development
strategies, collaborating with all stakeholders.

The Paris Agreement marked a decisive turning point in creating awareness of climate change
and in setting a clear and transparent roadmap for climate action. Countries have committed
to playing their part by ratifying the agreement. Business and organisations will also have a role
to play to ensure we limit average global temperature increases to 2 degrees Celsius.
The need for companies to manage their climate change impacts and sustainability reporting
is now clearly established. Companies want their supply chains to support their sustainability
objectives. Investors are looking for signals that companies are managing their long-term risk.
Governments legislate to incentivise low-carbon innovation. Consumers make it clear with their
opinions and buying preferences that they want businesses to be sustainable. And climate risk is
identified as one the key risks for global economy by the Davos World Economic Forum.
In the face of these facts, companies need to accelerate the transformation of their business
models and put sustainability challenges at the heart of their development strategies, collaborating with all stakeholders. This transformation is not only necessary, but, is also creating new
opportunities to rethink and successfully deploy new development strategies.
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This report looks at how some of the largest companies in France are responding to these demands by reporting on their activities. Sustainability is much more than measuring a carbon footprint and putting the data up on a webpage or annual report. It is about engaging stakeholders:
informing them of what activities have been undertaken and what has been achieved to date,
what future objectives the company has committed to and their plans to meet these objectives.
This is the first year that we have scored CAC 40 companies listed on the Euronext Paris Stock
Exchange. Our aim is to better understand the sustainability reporting landscape among the
largest public companies in France, highlighting best practice and innovation with the hope of
inspiring other companies in their approach to environmental sustainability.
We are interested to see how CAC 40 companies are: responding to legislation and investor calls
for action; managing risk and future proofing business operations; innovating to maximise on energy and emissions reductions opportunities; and leading the way and inspiring action through
engagement with stakeholders beyond company shareholders.

Gérald Maradan
Directeur Général d’EcoAct

Thierry Fornas
Président d’EcoAct
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INTRODUCTION
The sustainability reporting performance of the CAC
40 examines the extent and quality of the carbon and
sustainability measurement, reporting and reduction
by the France’s 40 largest companies using publicly
available information.
EcoAct Group company, Carbon Clear, developed
the scoring framework in 2011 and have conducted
research on FTSE 100 companies for the past seven
years and IBEX 35 companies for the past two years. As
best practice develops, so do the criteria that is used
to assess company reporting performance. This year’s
CAC 40 research was conducted by Carbon Clear in
Summer 2017. The data used to score each company
against their criteria is publicly available from their
company website.
While it is recognised that many companies participate in external reporting programmes such as CDP,
some stakeholders will be unaware of the existence of
these external programmes or have insufficient technical knowledge to access the data, or make meaningful conclusions from it. Fundamental to good reporting is that companies understand the stakeholders
to whom they are reporting, and make sure that the
material is easily accessible to them.
Companies were scored against criteria in four broad
scoring sections all of which are key to a successful sustainability strategy:
*
*
*
*

Measurement and Reporting
Strategy and Governance
Targets and Reduction
Engagement and Innovation

There is also an opportunity for companies to gain
‘best practice’ points. Although these do not contribute to the overall score, they allow us to identify the
businesses paving the way in sustainability reporting
and some of these are highlighted later in the report.
The full scoring methodology can be found in the Appendix.

A propos de
Carbon Clear
Carbon Clear helps
companies manage their
approach to sustainability.
From their London head
office, they operate offices
in Spain and Turkey. Carbon
Clear has been a member of
EcoAct since July 2017.

Performance du reporting environnemental du CAC40

THE 2017 SUSTAINABILITY
REPORTING LEADERS
THE TOP 10 BEST COMPANIES IN THE CAC 40
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1. SCHNEIDER ELECTRIC
Setting ambitious targets and
working hard to meet them
Global energy management and automation specialist, Schneider Electric,
tops the CAC 40 ranking for sustainability reporting performance. The company
measures and reports impacts using indicators from the 2015-2017 Planet & Society barometer to measure its ambitious commitments to sustainable development on a quarterly basis. This barometer tool addresses how the company
is performing against five identified key megatrends, including Climate and
Circular Economy. These results are presented by the CEO and CFO to institutional and Sustainable, Responsible and Impact investors to demonstrate that
sustainability is part of its long-term strategy. Schneider Electric is one of the few
CAC 40 companies going beyond the requirements of legislation – by using an
innovative tool to achieve reduction targets.

=2
SOLVAY
Focussing on
opportunities to
improve business
performance
Innovation is a key driver in
Solvay’s journey towards building a model of sustainable
chemistry. Solvay is focussed
on developing solutions that
address major societal and environmental problems and recognise this as an opportunity
for its business. Solvay’s Sustainable Portfolio Management
(SPM) tool is used by the company to assess the impact of its
products allowing investment
in the most sustainable parts
of its business. This then forms
a business model focussed on
products that are robust for a
low carbon and sustainable
future.

=2

3
VEOLIA

Managing
environment
impacts in a
systemic way

Partnerships
and
the Circular
Economy

UNIBAILRODAMCO

Unibail-Rodamco is a commercial property operator,
investor and developer. The
Group operates a long-term
approach and sustainable vision for the development or
redevelopment of outstanding
places to shop, work and relax. Unibail-Rodamco carefully manages and monitors the
performance of its existing assets and new developments.
The Group’s environmental
strategy is based on two separate but complementary
Environmental Management
Systems (EMS) which reduce
the impact of its assets at every stage in their lifecycle, from
initial design through to daily
operation. These complementary EMS help the Group to deliver the most sustainable and
flexible projects, ensure that
managed assets are operated
efficiently from a sustainable
development and economical point of view and are used
as a tool to engage staff.

The global resource management company is continuously
innovating its services in a move
towards a circular economy. In
Germany, it is converting one
billion plastic bottles a year into
plastic granulate, so these can
then be recycled back into new
plastic bottles. It’s an estimated
saving of 31,000 metric tonnes
of oil and thousands of cubic
metres of water each year, whilst
reducing costs for the supply and
transportation of new materials.
In partnership with Castorama
(the market leader in home improvement in France), Veolia
has developed a new kitchen
counter top. Using wood waste
(35%) from Castorama’s stores
and recycled plastic (65%) the
final product has enhanced
water resistance, is 40% lighter
in weight than previous versions
and is a completely recycled
and recyclable product.
The company has evaluated the
opportunities arising from climate
change and see the prospect of
changing from a service provider to that of a producer of renewable resources. Through the
recovery of biogas from non-recyclable waste, they currently
produce 130 GWh of electricity
and 30 GWh of thermal energy
a year at its Plessis-Gassot site on
the outskirts of Paris.
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KEY FINDINGS
This is the first year we have scored the sustainability reporting
performance of the CAC 40 against the scoring criteria developed
by Carbon Clear.
There are four key scoring areas:
*
*
*
*

Measurement and Reporting,
Strategy and Governance,
Targets and Reduction,
Engagement and Innovation.

These, alongside the Best Practice Leaders section helps us to
identify which companies and industries are leading the CAC 40 in
sustainability reporting.
The average score across all CAC 40 companies is 60%. There is
little variance in scores across the entire CAC 40 index, indicating
that companies are responding to the requirements of national
legislation and not necessarily pushing the boundaries of best
practice.

2017 RESULTS BY SCORING SECTION
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37

companies report
Scope 3 emissions
of which 29 report
on emissions
beyond business
travel.

100%
Every company reports
acknowledgement of
climate change as a
business risk with 85%
of companies reporting it alongside other
business risks.

33

companies communicate setting a
carbon reduction
target. The average
score in Targets &
Reduction is 49%,
compared to 21%
for companies who
do not set carbon
targets.

1

company reports setting a science based
target, while 14 have
committed to setting
one in the next 2 years.

5

companies report exceeding
carbon targets
this year, while
27 are on track
to complete on
time.

13

companies state
working with suppliers to reduce
their carbon
emissions, while
6 companies are
co-innovating with
their suppliers on
sustainability issues.

13

companies report
they are currently
offsetting emissions.

27

companies align
their sustainability
efforts to the UN
Sustainable Development Goals.

15

companies report
using an internal
price of carbon.

39

companies state
they have integrated or plan to
integrate the ideas
of the circular
economy into their
business.

28
1

company is
currently entirely carbon
neutral, while
10 companies offer
at least one
carbon-neutral
product.

companies report
reduced carbon
emissions this last
year compared to
the previous year.

34

companies are
listed on other sustainability indices
such as DJSI.
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THEMES
FOCUS ON LEGISLATION
Legislation is the key driver of reporting and embedding sustainability across CAC 40 businesses. In France,
mandatory ESG reporting has long been a feature of
environmental legislation. Grenelle II was introduced
in 2010 and requires companies, both listed and not,
with more than 500 employees, to report on ESG-related actions. Article 173 of the 2015 Law on Energy
Transition for Green Growth expands on Grenelle II
by requiring ESG reporting from all listed companies,
banks and credit providers, and notably institutional
investors. With Article 173, France becomes the first
country to require extensive climate change reporting from its institutional investors. The incorporation of
the European directive on ESG reporting into French
law adds some more requirements for companies,

especially regarding climate risks management and
low-carbon objectives for the medium and long term.
As all French companies are mandated to do the
same, companies across the CAC 40 index have scores
that are aligned, with very little variability compared to
the other indices. The French regulation has the least
direct impact on the Target & Reduction section, where
average scores are also the lowest in the index. This
suggests that on average, while companies are complying with the regulation, they are not going beyond
the requirements. There are, however, companies that
are innovating and integrating sustainability throughout
all parts of their business. These companies are best
practice leaders because they are going further than
required.

FOCUS ON RENEWABLES
Businesses that have set ambitious carbon reduction
targets are increasingly looking at how to make their
electricity supply 100% renewable, and therefore move
towards becoming climate neutral.
Companies typically adopt complimentary approaches to reach their 100% renewable energy target,
combining procurement methods such as green tariff
contracts with suppliers, unbundled renewable energy
attribute certificates (RECs), power purchase agreements (PPAs) and on-site generation projects.
The French electricity grid is one of the least carbon intensive in the world, due to the large share of nuclear
and hydropower energy generation in the national
energy mix. Despite this, 38% of companies in the CAC
40 do purchase renewables, and half generate some
onsite. This tends to be for sites outside of France, however. The biggest difference is seen in the number of
companies committing to 100% renewables, just 20% of
the CAC have made this commitment and no companies are securing 100% of their energy from renewable
sources. This is likely down to the already low carbon
grid mix.
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FOCUS ON SUSTAINABLE
DEVELOPMENT GOALS
It is no secret that we face numerous global challenges: eradicating poverty, adapting to climate change, reducing gender inequality, securing food supplies and universalising access to clean water,
alongside others. The Sustainable Development Goals (SDGs) laid out
by the UN in September 2015 formalise these challenges into 17 global
goals, with 169 sub-targets to be achieved by 2030. The SDGs strongly
emphasise the role of the private sector in achieving their ambitions.
68% of CAC 40 companies align their sustainability efforts to the UN
Sustainable Development Goals. Companies like Crédit Agricole or
Airbus are incorporating the SDGs into their reporting frameworks,
showcasing how their work is directly contributing. L’Oréal actively
considers and integrates the SDGs when developing projects and
programs for the company.
The companies working with the SDG’s aim to embed a global sustainable development approach within their respective business value
chains.

COMPANIES COMMITTED TO
OR HAVE AN EXISTING SBT

7%

NOT MET TARGET

67%

ON TRACK TO MEET TARGET

27%

EXCEEDING
TARGET

FOCUS ON
SCIENCE
BASED TARGETS
Awareness of climate issues is more
common place among businesses,
with 83% of CAC 40 companies
setting carbon reduction targets.
However, many of these targets do
not push companies to make the reductions required if we are to meet
global carbon reduction goals.
To limit global average temperature
increases to below 2°C in line with
the Paris Agreement, the Science
Based Targets initiative (SBTi) has
called on the business community to
set emissions reductions targets that
are in line with climate science.
38% of CAC 40 companies have
committed to set targets based on
climate science or have already
done so. Since carrying out the research in Summer 2017, two more
companies in addition to Kering
(Atos and Capgemini) have set a
science based target. As this research reflects a snapshot in time,
we have not changed the scores to
reflect these commitments. However, we are delighted so see the rapid progress being made in this area
and the leadership being taken by
these companies.
SBTs are inherently ambitious, but
companies should not be put off;
ambitious targets tend to drive innovation and the changes made in
energy, efficiency and throughout
the value chain, will provide both
economic, as well as environmental
benefits. Companies are naturally
aware of the reputational risk that
may come with failing to achieve
an environmental target, however
we advocate that it is much better to slightly miss an ambitious target (such as an SBT) than to overachieve on a non-ambitious target.
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THE PATH TO BEST PRACTICE
The ‘Best Practice’ section in the scoring methodology provides a clear indication
of the leaders in the CAC 40. These leaders drive sustainability best practice and
there is a positive correlation between those companies that score highly in ‘Best
Practice’ and their overall position in the rankings.
We have chosen a few best practice leaders to focus on and highlight why they are
sustainability leaders within the CAC 40.

AXA

Integrating Climate Change Risks into
Decision-Making
Under Article 173, institutional investors are required to rigorously analyse the climate related risks to their investments. AXA leads CAC 40 companies on its climate
change risk reporting, having won the French Government’s award on Best Investor
Climate-Related Disclosure in 2016. As a vice-chair, AXA is also involved in the Financial Stability Board’s Task Force on Climate-related Disclosures, aiming to bring these
types of disclosures to G20 countries.
AXA has not only identified the risk climate change poses to their business, but they
are also undertaking initiatives to mitigate these risks. AXA has been leading the
way in the financial sector with commitments to coal divestment. The company has
also trebled its green investments, reducing their portfolio risks and working towards
green energy transitions. It has undertaken an extensive carbon footprinting initiative to highlight the greatest emitters of its portfolio. Alongside their portfolio footprinting, AXA has developed an internal ESG Impact Report used to highlight the
investments that may be providing the solutions to tomorrow’s problem. AXA has
also undertaken a project to monetise the physical risks that climate change poses
to their assets, and are continually working to improve the methodology. AXA demonstrate that having a strong understanding of climate related risks can help a
company develop a successful, award winning mitigation plan.
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LVMH

KERING

Carbon Fund:
A Virtuous Circle to
Reduce Greenhouse
Gas Emissions

A Trend-Setter
for Science
Based Targets

LVMH recognise that their luxury goods company is dependent on products produced
from natural materials, and have committed
to help responsibly manage this through their
LIFE program. As part of this program LVHM
have a carbon fund to reduce the Group’s
emissions, a pioneering concept in the luxury
goods industry. Each of the 70 brands in the
Group must contribute €15 to the fund per
tonne of CO2 emitted. These contributions
are then used to finance projects that reduce
greenhouse gases.
The fund has selected €6.7 million worth of
projects, surpassing its €5 million target for
2016. The brands request funding for projects
ranging from reducing energy consumption,
increasing renewable energy use and monitoring energy consumption. Fourteen LED
projects, insulation projects at Louis Vuitton
(with an estimated emissions reduction of up
to 45%), and a heat recovery system have
already been rolled out across the Group.
LVMH envisages this fund helping the company to achieve its energy targets while preventing tens of thousands of tonnes of GHG
emissions. It is also using the fund to mitigate
the risk of increasing environmental regulation,
especially those concerning climate change
and air quality. Through the implementation
of the Carbon Fund, LVMH has created a circular process to ensure it continually reduces
its emissions, while mitigating the risks of climate change.

Kering has made sustainability a fundamental pillar of their business practices for over 10
years. In 2016, Kering became the first luxury good company to set an SBTI approved
science based target, the first French company
to do so. The target plays a central role in the
Care pillar of their 2025 strategy, by focusing
the emissions reductions on upstream environmental impacts. Kering sets an example to the
other CAC 40 companies on establishing longterm targets that align with worldwide climate
change objectives.
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INDUSTRY FOCUS
The analysis of performance by industry is an important part
of our research, it demonstrates the drivers of sustainability
reporting performance and the best path to environmental
sustainability by industry sector.

Average Score by Industry
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RETAIL AND WHOLESALE DISTRIBUTION
While the sector only features one
company in the Top 10, the Retailer
and Wholesale Distribution sector is
outperforming the CAC 40 average in
every scoring section, especially Targets & Reduction. As the companies in
this sector tend to be consumer driven,
there is a likely public pressure to integrate sustainability into business practices. This is exemplified by two-thirds of
the companies in the sector providing
carbon neutral products. Further, Kering has achieved carbon neutral status for the entire company by reducing
its carbon emissions and offsetting the
residual emissions. All the companies
in this sector are also reporting Scope
3 emissions beyond business travel,
supporting the claim that they are integrating sustainability into business practices.

The sector understands the importance
of their value chain and are assessing
its resilience to climate change. It is
also directly engaging and working
with its value chain to reduce its emissions. LVMH is working with their transport suppliers to reduce emissions. With
their Clean by Design project, Kering
are working with their textile suppliers
based in Italy to reduce annual emission by 3,300 tonnes of CO2e.
The sector also gains top marks for its
engagement with policy makers on
issues that surround their companies.
Kering is working with governments to
implement a Natural Capital Protocol,
and is currently involved in a Product
Environmental Footprint Pilot scheme.
L’Oréal engages with policymakers on
energy generation, while LVMH focus
their engagement on biodiversity.

Engage with
Policymakers
Developed Carbon
Neutral Product
Reduce Emissions from
Value Chain
Assessing Value Chain
Resilience
Scope 3 Reporting
Beyond Business Travel
0

%
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ELECTRICITY, GAS SUPPLY AND OIL SUPPLY
The Electricity, Gas Supply and Oil Supply sector have an average score of
59%, just below the CAC 40 average of
60%. However, it is outperforming the
CAC 40 average in the Strategy & Governance and Engagement & Innovation sections, while picking up a greater percentage of Best Practice Points
along the way. Schneider Electric is the
only company is this sector to feature in
the top 10, and is the leader of the CAC
40. It is consistently among the highest
marked companies in each section.

%

The sector is actively reducing its carbon emissions, with 60% of the companies undergoing the transition to a
low-carbon business. Every company in
this sector has developed a low-carbon
product for their consumers, from the
hydrogen vehicle charging stations of
Air Liquide to the less carbon intensive
energy of Total. Further, Schneider Electric is currently the only company in the
sector providing a carbon neutral product to its consumers.

As environmental regulation continues to develop in the face of climate
change, the energy sector will likely
have to continue its transformation. This
is reflected in the sector as all companies have assessed the future business
risks and opportunities that climate
change will bring to their respective
companies. For example, Engie is targeting their investments into low-carbon technologies, expanding their renewable energy fleet, all while divesting
from carbon intensive technologies.
The sector recognises the importance
of collaboration when tackling climate
change related issues, with all companies engaging in industry collaboration.
The companies in this sector are collaborating on a number of issues, from the
R&D of new technologies to better understanding the relationship between
energy and climate change.

Currently Transitioning to
a Low Carbon Business
Industry Collaboration
Assess Future Business
Opportunities of Climate
Change
Low Carbon Products
%
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FINANCIAL SERVICES SECTOR
The financial sector plays a crucial role in
distributing money throughout the global
economy and therefore has a central
role in the rapid transition to an adapted
future. Financial institutions are uniquely
exposed to a number of climate-related
risks due to direct physical impacts and
the high expectations surrounding their
role in the transition to a low-carbon economy.

%

The financial sector represents one tenth of the CAC 40. Two companies in this
sector are in the top 10, both scoring 70%.
The financial sector average is 64% (overall average 60%).
Financial institutions all report on and assess the risks and opportunities of climate
change to their business. They also recognise the need to transition to a low-carbon economy, with 75% of financial services companies stating that they are
already transitioning (compared to 38%
of all CAC 40 companies transitioning).
All the financial companies are engaging
with their customers through this transition
by providing and informing them on their
available low-carbon, sustainable products (compared to 75% of CAC 40 companies). All the companies within the financial sector have set carbon reduction
targets (83% of CAC 40) and have committed to setting science based targets
within the next two years (38% of CAC 40
companies).
As you would expect, financial institutions
lead the way with portfolio footprinting
and divestment, with all companies in
the financial sector stating their intention
to divest from fossil fuels (compared to
CAC 40 average of 13%). However, the
extensive legislation in France on companies reporting environmental sustainability
performance may have a role to play. Article 173 requires institutional investors to
divulge the footprints of their portfolios, as
well as include climate change related
risks in investment analysis.

Assess the risks and
opportunities of climate
change
Committed to setting
a SBT
Engaging with
customers on their
low-carbon, sustainable
products
Transitioning to a lowcarbon economy
%
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CONCLUSION
Political momentum, including COP21 and the Sustainable
Development Goals, shows that climate change is now an
important focus area for governments, businesses and civil
society.

The first year of the CAC 40 research has been insightful, notably revealing the
effects of having strong environmental legislation at a national level. All CAC 40
companies are assessing the risks climate change poses to their businesses. Further,
most companies are taking the step of implementing plans to mitigate these risks,
while identifying the opportunities climate change brings to their business, from
the development of new products to the implementation of cost-saving technologies. The CAC 40 companies are scoring high in the Measurement & Reporting
and Strategy & Governance sections, consistent with the mandatory disclosure
requirements of Article 173 and Grenelle II.
Having said this, the extensive legislative requirements could be acting as a barrier to innovation and progress in integrating sustainability into business practices.
The Targets & Reduction section received the fewest points in the CAC 40, as
this section requires to go further than simply disclosing. It involves companies
being forward thinking in setting targets that will align their businesses with the fight
against climate change. Nonetheless, throughout the report, examples of best
practice have been provided as a way to encourage more companies in the
CAC 40 to take up more innovative sustainable projects and programs that go
beyond the mandatory requirements.
The global transition to a low-carbon economy is both necessary and inevitable.
Political momentum, including COP21 and the Sustainable Development Goals,
shows that climate change is now an important focus area for governments, businesses and civil society. As such companies need to incorporate sustainability
into their practices by implementing a range of activities from shifting away from
fossil fuels to co-innovating with suppliers.
We would like to congratulate this year’s top performers in the CAC 40, especially
Schneider Electric, for continuing to excel and have genuine ambition to achieve
change within their companies and beyond.
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APPENDIX
how we carry out our ranking of the
Sustainability Reporting Performance

The research is based solely upon publicly available information readily accessible to an interested third party.
This is because we believe that in order for companies
to be transparent in managing their carbon emissions
it is important that any member of the general public
has access to this information and it is provided in a way
that they can understand.
Companies are scored against criteria across four
broad subject areas, based upon information available in 2016/17 corporate sustainability reports, annual
reports and any additional links from company websites, including sustainability micro-sites. CDP disclosures are only considered if a company directly links
to their CDP response documentation on their website,
meaning it is readily and easily accessible to any person browsing the company’s sustainability material.
The reasoning behind this decision is that an interested
party, who may not be aware of the CDP disclosures, is
likely to go straight to the company website for this information and is unlikely to come across the CDP report
unless directed.

change risks has been acknowledged, and; if the
company considers investment decisions regarding
fossil fuels.
*

Targets and Reduction considered whether companies have set carbon reduction targets and if
absolute or relative reductions have been demonstrated. Inclusion of absolute and relative reductions
ensures companies are not penalised for growth. In
addition to historic reductions, progress towards targets and plans to achieve them are also scored. This
section also looked at companies’ energy efficiency, staff behavioural change initiatives, and type of
energy consumption or generation. We also examine whether companies develop low-carbon products and if companies purchase carbon offsets.

*

Engagement and Innovation looks at how a company is interacting with its stakeholders. This is key to
both achieving reductions and to gaining commercial benefits from a low carbon approach. Stakeholders include consumers, the supply chain, investors,
government and the wider community. The extent
of internal and external engagement is considered,
for example if a company is successfully influencing
stakeholder behaviour, rather than simply providing them with information. Any co-innovation with
suppliers or government is recognised as excellent
engagement – developing new technologies, products or processes with an environmental benefit,
which also mutually benefits those companies involved.

*

Best Practice highlights those companies that are
deemed to be leaders in sustainability and is scored
across a range of questions asked in the previous
four sections. These include a focus on renewable
energy, supply chain engagement and carbon reduction plans, amongst others. This section does not
add to the overall rankings, it merely allows us to see
the companies that are forging paths in sustainability leadership and innovation.

Each company is judged against 74 criteria across
each of the following areas:
*

*

Measurement and Reporting focuses on the rigour
of a company’s reporting, including the disclosure
of carbon footprint data and its calculation methodology. Carbon Clear also assessed: the use
of market and location based emissions; inclusion
of multi category Scope 3 emissions information in
data and reporting, and; the amount of historical
carbon data provided and the use of historical
data as a benchmark.
Strategy and Governance considers the strategy
that companies are taking to realise their environmental sustainability targets; if the carbon data has
been externally audited; if there has been an assessment of future climate change risks and opportunities; if adaption of their supply chain to climate

The sustainability reporting performance of the CAC 40
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ABOUT ECOACT GROUP

EcoAct Group is an international advisory
consultancy and project developer that
works with clients to meet the demands of
the Paris Climate Change Agreement. We
work with many large and complex multinational organisations to offer solutions to
their sustainability challenges.
We believe that climate change, energy
management and sustainability are drivers of corporate performance and we
seek to address business or organisational
problems and opportunities in an intelligent way.
We were formed to address dangerous
climate change impacts and our experienced and dedicated teams remain
committed to helping our clients meet this
objective.
We have operations in Europe (France,
UK, Spain), North America and Africa
(Kenya and Sudan).
The EcoAct Group also includes Alliantis,
Carbon Clear and Climate Pal

